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Annex

All of the charts that are included in Section 6 and Section 7: Market Forecast is also included in the
spreadsheet Annex that accompanies this report. In addition there are a number of charts that are not
included in the report but that may provide additional clarity to this market.

The Annex includes the following worksheets:

Global Charts
Global Tables

Asia-Pacific Charts

Country forecasts for Australia, China, India, Japan, Korea and Taiwan.
Asia-Pacific Tables

Country forecasts for Australia, China, India, Japan, Korea and Taiwan.
Western-Europe Charts

Country forecasts for, France, Germany, Italy, Spain and the UK.
Western Europe Tables

Country forecasts for, France, Germany, Italy, Spain and the UK.
North America Charts

Country forecasts for Canada and the USA.
North America Tables

Country forecasts for Canada and the USA
ROW Charts

Regional forecasts for Eastern Europe, Latin America and Middle East & Africa

ROW Tables
Business Case Assumptions

Business Case Charts
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9 Appendix I: Companies in this Report

The following companies were consulted or profiled for this report.

Table 9-1: Companies Consulted for this Report

17 ‘% > > % > >| E
«5|85|58|28|58 58|58 3
28|32 ES(EEIEE(EEIEE &
Name Type =0|m0|0a|E0|TO0|0O0|nO|O
3Vision UK-based content consultancy X
3 ltalia Mobile operator in Italy with DVB-H network X X
Alcatel Global mobile system company X
Argiva UK broadcast network builder X
Cingular U.S. mobile operator X
CIPA Chartered Institute of Patent Attorneys X
DiBcom Semiconductor company X
Ericsson Global mobile system company X X
Eutelsat European communication satellite company X
Harris Video system company X
Hiwire U.S. Mobile TV broadcast network X
IPWireless Wireless systems vendor X
KDDI au Japanese mobile operator X
Korea Telecom Korean mobile operator X
LogicaCMG Mobile IT services provider X
Mblox Software for mobile networks X
MediaFLO USA Mobile TV broadcast network operator X
Mediaset DVBH terrestrial broadcaster X
MFD German Mobile TV broadcast network
Mobidia Software for improving transmission quality. X
MobiTV Mobile content provider X
Motorola Global mobile system company X X
Nokia Global mobile system company X
Nortel Global mobile system company
NTT DoCoMo Japanese mobile operator X
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Name Type =20|m0|0a|E0|TO0|0OO0O|nWO|O
02 European mobile service provider X
Orange European mobile service provider X
PCCW Hong Kong mobile service provider. X
Qualcomm MediaFLO Mobile systems company X X
RAI Italian broadcaster X
SKTelecom Korean mobile operator X
Snell & Wilcox Video enhancement software X
Sprint U.S. mobile operator X
Thomson Video system company X
TIM Mobile operator in ltaly X
T-Mobile Global mobile service provider X
UDCast Software for multimedia networks X
Vodafone Global mobile service provider X
Source: TelecomView
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